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Important Information

IMPORTANTYoumustreadthe following before continuing

PRESENTATI@NFFINANCIADATA

On12August2016VougeotBidcoplc changedts nameto VuelnternationalBidcoplc.

Thispresentationrefersto marketinformation obtainedfrom third party sourcesa a | N F8YGA & Hok IKyftalyéandthe Netherlandsare a measureof paid and unpaidbox office admissionsand
are sourcedfrom the CinemaAdvertisingAssociatiord & / ! Cinetélahd Rentrakrespectively Market Admissiongor Germanyand Polandincludesonly paid admissionandthe sourcesare Rentrak
throughwww.IBOEcom and www.hoxofficepl respectively GrossBoxOfficeRevenued & D . measubeshox office revenueincludinglocal salestaxesby film and in aggregate Market GBORefers
to total GBORor marketsreferredto. & a I @ B NINJA &ngl dN& $Gjar ¢ S NNJ dpachidalfirafér to UK, Germany Poland,ltaly and the Netherlandsbeingthe rpajor marketsin which Bidco
operates Major TerritoriesTotal Market GBORand VueMajor TerritoriesGBORare aggregatedneasuresof GBORor the total marketandfor Bidca & a | NfJ| KSluid3AuéMajor TerritoriesGBORas
aproportion of Major TerritoriesTotalMarket GBORMarket and VueGBORnformation for UK& Ireland,Germanyandthe Netherlandsis sourcedfrom Rentrakthroughwww.IBOEcom, Polandfrom
www.boxofficepl and Italy from Cinetel

TheProFormafinancialinformation presentedin this report hasbeenderivedfrom the consolidatedfinancialstatementsof Bidco,and the pre-acquisitionconsolidatedfinancialinformation of Tulip
UK NewCoLimited and its subsidiarieswhich includesVue NederlandB.V. (together & + b [adjust&dto give pro forma effect to the €120m Term LoanB which wasissuedin July2016 and the
applicationof the proceedstherefrom.

ThePro Formafinancialinformation alsoincludesthe Pro Formasavingsesultingfrom the strategicdecisionmade by the board of directorsof the Companyto purchasecertain contractualdigital
equipmentrelated to the projection of 3D Films Thisdecisionwill result in significantsavingsin costsand an associatedincreasein consolidatedEBITDAThe Companycurrently has license
arrangementson rolling 5 yearterms and where suchlicenseshaveterminated or will terminate within the next 24 monthsthe Companyhasaddedbackthe associateccost savingsn arriving at
ConsolidatedEBITDAAt 28 February2017 the increasein Consolidated TMEBITDAesulting from this reduction in administrationexpenseds £4.2m comprising£2.5m of actual savingsalready
achievedand £1.7m of annualisedoro forma savingswvhich will be achievedon licensesexpiringin the next24 months

Effectivefrom 28" November2014, the Companyhas electedto adopt International FinancialReportingStandardsd & L CA¥ firaricial information in this presentationhas been preparedin
accordancevith IFRS

A summaryof the financialinformation on the ProFormabasisandthe Bidcod ! 140 |j dzb&&Kidsétout in the AppendicesA reconciliationbetweenthe BidcoAsAcquiredProfit and LossAccount
andthe audited Statutory ConsolidatedProfit and LossAccountfor Vuelnternational Bidcoplcis alsoprovidedwithin the Appendices

DISCLAIMER

Thispresentationis for information purposesonly and doesnot constitute an offer to sellor the solicitationof an offer to buy securities Thispresentationdoesnot containall of the information that
ismaterialto aninvestor.

ForwardLookingStatements

Thispresentationcontainsd ¥ 2 NdbdkiNg& (i | ( S ¥aShAtiteing is defined by the U.S federal securitieslaws and within the meaningof the securitieslaws of certain other jurisdictions These
forward-lookingstatementsinclude,without limitation, thoseregardingour intentions, beliefsor currentexpectationsconcerningour future financialconditionand performance resultsof operations
and liquidity; our strategy,plans,objectives prospectsgrowth, goalsandtargets future developmentsn the marketsin whichwe participateor are seekingto participate andanticipatedregulatory
changesn the industryin whichwe operate

Thesestatementsoften includewordssuchasé | y (i A GiAoLSH (HERIESIA SRS EA ISES BN NEON ATLEYRBEE 6 YRL 2O 2EERDNASAIINES 2 A REE{ = ¢
and other similar expressionsThesestatementsare not guaranteesof performanceor results Many factors could affect our actualfinancialresultsor resultsof operationsand could causeactual
resultsto differ materiallyfrom thoseexpressedn the forward-looking statementsand projections

We undertakeno obligationto reviewor confirml y | { eéxgedtaiiadsor estimatesor to releasepubliclyany revisionsto anyforward-lookingstatementsto reflect eventsor circumstancesifter the
date of this presentation
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Highlights Q1 2017

A{SO2yR 6A33IS&l Iljdz NISNI Ay SNBSS CRBIE A SN
EBITDA of £56.3m

Currency

Turnover (Em) 236.€ 2006 @av

A Year on year comparisons are against Q1 2016 which
gl a +dz2SQa 0AIISEGSEBWBNI |j dzi NIFBsNdpeENTRABS 5635 & 614  (156)7 §
Episode VII: The Force Awakand byQuoVadd? in

taly Consolidated EBITDA % 23.8% 255%  (2.1)pp B
A Netleverages.6x Admissions (m) 24.6 26.8 (8.2)¥ ‘
¢ Down from6.1x peak aQ4 2014 ATP (£) 6.31 596  (Lyx J
A Initiatives delivered in Q1 2017 include a new IMAX SPP (£) 2.16 1.96 2.6% t
screen in Denmark, an additional screen in the
Netherlands, the launch of a new retail concept in the LTM EBITDA (£m) 130.€(£131.0m in constant currency
UK and enhanced VIP seating in Italy and Poland _
Net Leverage 4.6x(also 4.6xn constant currency)

A West End refurbishment underway, exciting plans for
further development of key existing sites in Germany
and the Netherlands

A Deal agreed to take over the 20 screen Odeon
Printworksmultiplex in Manchester

A Strong performance frorRogue One: A Star Wars
Storysupplemented by many other successful releases
includingFantastic Beasts And Where to Find Thiean
LaLand SingandMoana



Market Performancec UK & Ireland

Admissions (UK only) Top Titles Q1 2017UK & Ireland GBOR (Em) 3D Local
(m) (3.00% (3.00% Rogue One: A Star Wars Story 66.0 Yes No
48.2 46.8 48.2 46.8 Fantastic Beasts And Where To Find Them 33.4 Yes No
LalaLland 28.8 No No
Sing 25.1 Yes No
The LEGO Batman Movie 20.2 Yes No
Total Top 5 173.4 4 0
Q12016 Q12017 YTD 2016 YTD 2017 Other 204.1
Total Market 377.5
Top 5 as a % of total market 45.9%
GBOR (UK only) Top Titles Q1 2016UK & Ireland GBOR (£m) 3D Local
(Em) (3.4)% (3.4)% Star Wars: The Force Awakens 122.4 Yes No
364 351 364 351 Deadpool 28.2 No No
The Revenant 21.3 No No
Daddy's Home 17.2 No No
The Good Dinosaur 14.8 Yes No
Total Top 5 203.9 2 0
Q12016 Q12017 YTD 2016 YTD 2017 Other 182.3
Total Market 386.2
Source: DCM for admissions, IBOE / Rentak for GBOR Top 5 as a % of total market 52.8%

A UK Market Admissions 3.0% down on Q1 2016 following the record breaking performétee Wfars: The Force
Awakendast year, with GBOR down 3.4% due to lower 3D penetration and higher concentration of Kids titles

A Other Top 5 titles performed well with an increase in GBOR from titles outside the Top 5 intading Fifty
Shades Darkeand T2 Trainspotting



Market Performancec Germany

Admissions
(m)
(10.2)% (10.2)%
381 34.2 381 34.2
Q12016 Q12017 YTD 2016 YTD 2017
GBOR
(em)
(11.5)% (11.5)%
336 hg7 336 207
Q12016 Q12017 YTD 2016 YTD 2017

SourceiBOE / Rentrak

Top Titles Q1 2017Germany
Rogue One: A Star Wars Story
Fifty Shades Darker

Sing

Fantastic Beasts And Where To Find Them

Moana

Total Top 5

Other

Total Market

Top 5 as a % of total market

Top Titles Q1 2016Germany

Star Wars: The Force Awakens

The Revenant

The Hunger Gamesviockingjay: Part 2
Deadpool

Spectre

Total Top 5

Other

Total Market

Top 5 as a % of total market

GBORgm) 3D Local
43.6 Yes No
22.9 No No
18.5 Yes No
16.0 Yes No
15.2 Yes No
116.3 4 0
180.8
297.1

39.1%

GBORqmM) 3D Local
100.0 Yes No
23.3 No No
17.6 Yes No
16.3 No No
14.2 No No
1715 2 0
164.1
335.6

51.1%

A Market Admissiontower by 10.2% in Q1 2017, again due mainly to the succestsuwofVars: The Force Awakens

in Q1 2016

A However titles outside the Top 5 performed strongly to deliver a higher GBEBB0B8mM (+10.2% on Q1 2016)
including;Passengers12.3m,WillkommenBeiDenHartmannse11.3m and.aLaLande10.9m

A The higher ATP generated 8tar Wars: The Force Awakeasulted in a greater reduction in GBOR than in

admissions



Market Performancec Poland

Admissions Top Titles Q1 2017Poland D. hw ¢ 3D Local
(m) +1.9% +1.9% Rogue One: A Star Wars Story 34.3 Yes No
16.7 17.0 16.7 17.0 Sing 29.5 Yes No
Sztuka Kochania. Historia Michaliny Wislockiej 29.4 No Yes
Fifty Shades Darker 26.0 No No
Pitbull. Niebezpieczne Kobiety 19.2 No Yes
Total Top 5 138.3 2 2
Q12016 Q12017 YTD 2016 YTD 2017 Other 181.0
Total Market 319.4
Top 5 as a % of total market 43.3%
GBOR Top Titles Q1 2016Poland D. hw ¢ 3D Local
(PLNm) +2.3% +2.3% Star Wars: The Force Awakens 64.9 Yes No
312 319 312 319 Planeta Singli 28.0 No Yes
Pitbull. Nowe Porzadki 23.9 No Yes
Listy Do M. 2 23.3 No Yes
Moje Corki Krowy 12.9 No Yes
Total Top 5 153.1 1 4
Q12016 Q12017 YTD 2016 YTD 2017 Other 159.0
Total Market 312.1
Top 5 as a % of total market 49.1%

SourceBoxoffice.pl

A Growth in market admissions and GBOR despite the succ&ardiVars: The Force Awakén€1 2016

A Local titles continue to perform strongly wirztuka Kochania. Historia Michaliny Wislockig] the latest title in
the Pitbullfranchise among the Top 5 titles in the quarter

A Even stronger performance from titles outside of the Top 5, delivering growth of PLN22.0m or 13.8% iniciudin
LaLandPLN13.6mPoProstuPrzyjazriPLN12.3m antloanaPLN10.6m



Market Performancec Italy

Admissions Top Titles Q1 2017Italy GBORqm) 3D Local
(m) Moana 14.3 Yes No
42.6 (16.9)% 42.6 (16.9)% Fifty Shades Darker 14.3 No No
35.4 35.4 L'Ora Legale 10.2 No Yes
Rogue One: A Star Wars Story 10.2 Yes No
Mister Felicita 10.1 No Yes
Total Top 5 59.1 2 2
Q12016 Q12017 YTD 2016 YTD 2017 Other 158.1
Total Market 2171
Top 5 as a % of total market 27.2%
GBOR Top Titles Q1 2016ltaly GBOR4m) 3D Local
(em) 283 (23.2)% 283 (23.2)% Quo Vado? 64.9 No Yes
217 217 Star WarsThe Force Awakens 25.3 Yes No
The Revenant 134 No No
Perfetti Sconosciuti 114 No Yes
Bridge of Spies 10.8 No No
Total Top 5 125.8 1 2
Q12016 Q12017 YTD 2016 YTD 2017 Other 156.9
Total Market 282.7
SourceCinetel Top 5 as a % of total market 44.5%

A Market Admissions down 16.9% in Q1 2017 following the exceptional performacusodfadd? and Star Wars: The
Force Awakeni the prior year

A GBOR decline higher than Admissions change reflecting the introduction of the popular-darkgtS &/ A y ¢
promotion, launched during Q4 2016, and the impact of the higher ATP generatidibywars



Market Performancec Netherlands

Admissions Top Titles Q1 2017Netherlands GBOR (Em) 3D Local
(m) Sing 8.1 Yes No
+5.0% +5.0% Soof2 7.5 No Yes
10.2 10.7 10.2 10.7 Rogue OneA Star Wars Story 75 Yes No
Fantastic Beasts WhereTo FindThem 5.7 Yes No
Fifty Shades Darker 4.6 No No
Total Top 5 33.4 3 1
Q1 2016 Q12017 YTD 2016 YTD 2017 Other 57.5
Total Market 90.9
Top 5 as a % of total market 36.7%
GBOR Top Titles Q1 2016Netherlands GBOR (Em) 3D Local
(em) +3.9% +3.9% Star Wars: The Force Awakens 14.2 Yes No
87 91 87 91 Spectre 5.8 No No
Revenant, The 4.8 No No
Bon Bini Holland 4.6 No Yes
Hunger Games: Mockingjay (Part 2) 3.6 Yes No
Total Top 5 32.9 2 1
Q12016 Q12017 YTD 2016 YTD 2017 Other 545
Total Market 87.5
SourceCinetel Top 5 as a % of total market 37.7%

A Strong Admissions growth of 5.0% despite the dominan@&tanfWars: The Force Awakénshe prior year

A GBOR growth slightly lower at 3.9% mainly due to a high ATP generate8thohVars: The Force Awakén€1
2016

A Titles outside the Top 5 delivered GBOR growtB0®m or 5.5% (notable titlddloana, LaLalLandand Passenge)s



Market GBOR Share Summary

Q1 201¢  Variance

UK Market GBOR (Em) 351.1 363.7 cavd cavd
Germany Market GBOR (£m) 253.7 255.C (0.5)¥% ‘ (11.5)0/‘
Poland Market GBOR (Em) 62.7 54.9 14.2% t 2.30/(1
Italy Market GBOR (Em) 185.4 2154 (1390 % (23208
Netherlands Market GBOR (£m) 77.6 66.6 1660 swf
Major Territories Total Market GBOR (£m) 930. 955.€ el ©aud
Vue Major Territories GBOR (Em) 166.1 171.¢ Gy v
Vue Major Territories GBOR Market Share (%) 17.8Y 180v  (0.0)ppi g ©.1)ppid

A +dz§Qa 0f Sy R SdRarddecreased Wy ONpGEniQ1 2017 against the prior year, reflecting:
< Increased share in Italy following the very wide distributio®obVadad? in Q1 2016

< Increased share in the Netherlands reflecting an unfavourable fragmented slate in Q1 2016 as well as the
0SYSTAU MovieRas® 25ddXd &YONR LG A 2y & OKSYS

< Share decreases in the UK and Poland due mainly to competitor site openings over the past 12 months
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Initiatives andDevelopments in 2017

A Deal agreed to take over the 20 screen Odeoimtworks
multiplex in Manchester

A New IMAX screen installed @inemax$ite in Aarhus,
Denmark

A In the Netherlands, additionakcreen installed afpeldoorn in
Q1,followed by a screen in Kerkrade during edligrch,
further screens to open later in year in Germany

IMAX screen in Aarhus

A New concessions concept launched in the UK at Bristol Cribbs
A Enhanced VIP seating installed at all sites in Italy and Poland

A Recliner seating to be rolled out in coming months across
several sites in the UK, Netherlands, Germany, Poland

A West End flagship refurbishment underway with the re -
opening of the fully redeveloped site on track for June 2017 :—.5-;-‘--_ | ‘ "i‘;' e

A Refurbishments of key sites in Germany, Poland and the
Netherlands agreed with development over the summer

Bristol Cribbs

11



Financial Informationg Turnover

Q1 201¢ Variance

Box Office Revenue (Em) 155.5 159.7 (2.6)0/‘ (9.1)0/‘
Concessions Revenue (Em) 53.2 52.6 1.1%' (5.8)0/‘
Screen Advertising and Other Revenue (Em) 27.9 28.3 (1.5)0/‘ (8.9)0/‘
Group Turnover (Em) 236.€ 240.€ (1.7)0/(‘ (8.4)0/‘
Admissions (m) 24.6 26.8 (8.2)0/‘ (8.2)0/‘
ATP (£) 6.31 5.96 souf @1
SPP (£) 2.16 1.96 10194 2.60f
Total Revenue per Person (£) 9.61 8.97 7.10/(1 (0.2)0/‘

A Vue delivered significant turnover of £236.6m in the quarter with the 8.4% reduction vs. the prior year being
driven mainly by the change in admissions

A ATP lower by 7p1.1%) in constant currency in Q1 2017, reflecting lower 3D mix and the Cinema2Days mark
wide discounting scheme in ltaly

A SPP up 5p (+2.6%) in constant currencytdumntinued focus on retail initiatives, product ranges and
merchandise revenue

A Screen Advertisingnd Other Revenue lower due mainly to the lower admissions volumes, cessation of
distribution activity and to lower 3D glasses revenue due to lower 3D mix

12



Financial Informationg Margin and Costs

) . Constant

Turnover (Em) 236.€ 240.€ anvd ©caxd
Gross profit (Em) 148.C 148.3 02§ ox§
Gross profit % 62.6% 61.6% 1.0ppt t 0.9ppt t
Administrative expenses (Em) (58.7) (56.2) (4.4)‘%‘ 2.0% t
Administrative expenses as % of revenue 24.8% 23.4% (1.4ppt‘ (1.6)ppt ‘
Rent (Em) (33.0) (30.6) ey weou
Rent as % of revenue 14.0% 12.7% (l.2)pp1‘ (1.4)ppt ‘
Consolidated EBITDA (Em) 56.3 61.4 @3uy werd
Consolidated EBITDA % 23.8% 2559 (L7pptd @1ppt §

A Gross Profit % improved by 0.9ppt in constant currency with improvements across all Territories due mainly ti
lower Film Rental % and lower costs following the cessation of distribution activity in Poland

A Administrativeexpensesvere 2.0% lower in constant currency in Q1 2017 with volume related savings in staff
costs, energy savings and increased property tax rebates in the UK. As a proportion of revenue, administrati\
expenses increased by 1.6ppt, reflecting the fixed nature of a substantial proportion of these costs

A Rent costs were 1.6% higher in constant currency reflecting indexation and the impact of new sites in the UK
the Netherlands

A Significant EBITDA of £56.3m delivered in the quayterdzS Q& a S Oduafter everafe@ R 2016
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Financial Informationc Cashflow and Net Debt Movement

Restated
Q1 201° Q1 2014
Consolidated EBITDA (Em) 56.2 61.4
Working Capital (Trade) 8.2 (7.8
Working Capital (Non Trade) (1.2 0.3
Net Capital Expenditure (6.7 (6.7
Tax Paid (0.8 1.2
Other (Including Noi€ash Adjustments) (3.7 (1.3
Operating Cash Flow (Em) 52.1 44.7
Interest Costs (18.6 (7.7
Total Cash Flow Excluding Debt (Em) 33.t 27.C
Non Cash Movements in Net Debt:
Unrealised F¥ain/(loss) on Euro Bonds and Term Loan B 1.C (30.7
Unrealised FX gain/(loss) on cash, other loans and finance leases (2.5 3.3
Movement in balance of capitalised financing fees on RCF (0.1 (0.2
Amortised Cost Adjustment on Bond and Term Loan B (1.0 (0.6
Repayment of loans / leases (2.0 1.7
Dec/(inc) in Net Debt (per Leverage Definition) (Em) 28.€ (2.9

A Net debt decreased by £28.9m during the quarter

A Q1 2017 highlights include:
A Significant EBITDA of £56.3m;
A Working capital (Trade) inflow of £8.2m (including £4.1m of UK VAT driven by seasonal baxpafiicen March)
A Capital expenditure of £6.7m (including only £0.3m relating to the London West End Cinema refurbishment)
A Significantly reduced impact from FX movements on Euro denominated debt compared to prior year

14
Note: Q1 2016 has been restated to include VNL which was owneWusyin Q1 2016 but held outside the Restricted Group until Q3 2016



Financial Informationg Capital Structure and Leverage Developmenyg

Q1201 Q4 201

£300m Sterling Fixed Rate Notes (Net of Unamortised Financing Costs) 295.4 295.1
€360m Euro Floating Rate Notes (Net of Unamortised Financing Costs) 298.2 298.C
€120m Euro Term Loan B (Net of Unamortised Financing Costs) 99.9 99.7
Revolving Credit Facility - -
Finance Leases and Other Loans 38.2 394
Unamortised FinancingGostson RCF (0.7) (0.8)
Total External Debt Net ofosts (£n) 731.2 731.E
Cash 131.4 102.¢
Restricted Cash (6.9) (6.9)
Unrestricted Cash and Cash Equivalents (Em) 124.5 96.0
Total External Net Debt (Em) 606.7 635.€
Gross Leverage (X) 5.6x 5.4x%
Net Leverage (X) 4.6x 4.7x
LTM Pro Forma Consolidated EBITDA (Em) 130.€ 135.7

A Net leveraget.6xat the end ofQ1 2017

A Minimal movement in external debt as Sterling FX rates were broadly in line at both period &rid&{7:£1
at Q1 2017¢1.1730:£1 at Q4 2016)

A Substantial cash balances and no RCF drawings
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Current Trading Update and Outlook

Strong Q2 trading to date underpinned by Beauty And The Beast in March, followed by
Fast And Furious 8 during April

UK & Ireland Market

A Market Admissions in March up 19.984 prioryear
A Beauty And The Beass the top grossing title in March with £44.6m GBOR d })l \“\r\,

W () CAC ﬁ, /

German Market o !)4[\5| b

A Market Admissions in Maratiown 6.1%on prioryear, reflecting the strength Gootopiaand DerGeilste | SRR
Tagin the prior year

A Beauty And The Beasts the top grossing title in March wi#18.3m GBOR

Y

ik

Poland Market
A Market Admissions in March up 22.1% prior year
A PoradyNa Zdradywas the top grossing title in March with PLN 13.5m GBOR

Italian Market
A Market Admissions in March up 2.18% prioryear
A Beauty And The Beasts the top grossing title in March wi#16.0m GBOR

THE
Netherlands Market FATEOFTHE
A Market Admissions in March down 0.9% on prior year FURIOUS

A Kong: Skull Islangias the top grossing title in March wi#®2.9m GBORBgauty And The Beastleased
later than other territories on 29 March)

Other key titles and future releases
Aal NSt Qa S| 3S NI Quardiayigiof Tha GalaxyofdRs thisSnipeked
A Highlights over the coming weeks inclublespicable Me 3, Alien: Covenant, SpMan




Summary

A+dz§5Q04 &a4SO2yR o0A3I3Sald SOSNJI ljdzZ- NISNI RSt A IS NA
A Strong performance frorstar Wars: Rogue One, LaLandand a range of successful Kids titles

A Continued delivery of EBITDA enhancing projects focusing on customer experience, with key si
enhancements in progress in addition to retail, pricing and digital initiatives

A Net leverage at 4.6x

A Strong performance from blockbuster titles over the Spring with highly anticipated titles to follow
later in 2017

JISTHE
LEAGLE
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