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IMPORTANT: You must read the following before continuing 

PRESENTATION OF FINANCIAL DATA  

On 12 August 2016 Vougeot Bidco plc changed its name to Vue International Bidco plc. 

This presentation refers to market information obtained from third party sources. άaŀǊƪŜǘ !ŘƳƛǎǎƛƻƴǎέ for UK, Italy and the Netherlands are a measure of paid and unpaid box office admissions and 
are sourced from the Cinema Advertising Association όά/!!έύΣ Cinetel and Rentrak respectively. Market Admissions for Germany and Poland includes only paid admissions and the sources are Rentrak 
through www.IBOE.com and www.boxoffice.pl respectively. Gross Box Office Revenue όάD.hwέύ measures box office revenue including local sales taxes by film and in aggregate. Market GBOR refers 
to total GBOR for markets referred to. άaŀƧƻǊ ¢ŜǊǊƛǘƻǊƛŜǎέ and ά±ǳŜ Major ¢ŜǊǊƛǘƻǊƛŜǎέ specifically refer to UK, Germany, Poland, Italy and the Netherlands being the major markets in which Bidco 
operates. Major Territories Total Market GBOR and Vue Major Territories GBOR are aggregated measures of GBOR for the total market and for Bidco. άaŀǊƪŜǘ {ƘŀǊŜέ is Vue Major Territories GBOR as 
a proportion of Major Territories Total Market GBOR. Market and Vue GBOR information for UK & Ireland, Germany and the Netherlands is sourced from Rentrak through www.IBOE.com, Poland from 
www.boxoffice.pl and Italy from Cinetel. 

The Pro Forma financial information presented in this report has been derived from the consolidated financial statements of Bidco, and the pre-acquisition consolidated financial information of Tulip 
UK NewCo Limited and its subsidiaries which includes Vue Nederland B.V. (together ά±b[έύΣ adjusted to give pro forma effect to the ϵ120m Term Loan B which was issued in July 2016, and the 
application of the proceeds therefrom.  

The Pro Forma financial information also includes the Pro Forma savings resulting from the strategic decision made by the board of directors of the Company to purchase certain contractual digital 
equipment related to the projection of 3D Films. This decision will result in significant savings in costs and an associated increase in consolidated EBITDA. The Company currently has license 
arrangements on rolling 5 year terms and where such licenses have terminated or will terminate within the next 24 months the Company has added back the associated cost savings in arriving at 
Consolidated EBITDA. At 28 February 2017 the increase in Consolidated LTM EBITDA resulting from this reduction in administration expenses is £4.2m comprising £2.5m of actual savings already 
achieved and £1.7m of annualised pro forma savings which will be achieved on licenses expiring in the next 24 months.  

Effective from 28th November 2014, the Company has elected to adopt International Financial Reporting Standards όάLCw{έύ. All financial information in this presentation has been prepared in 
accordance with IFRS. 

A summary of the financial information on the Pro Forma basis and the Bidco ά!ǎ !ŎǉǳƛǊŜŘέ basis is set out in the Appendices. A reconciliation between the Bidco As Acquired Profit and Loss Account 
and the audited  Statutory  Consolidated Profit and Loss Account for Vue International Bidco plc is also provided within the Appendices. 

 

DISCLAIMER 

This presentation is for information purposes only and does not constitute an offer to sell or the solicitation of an offer to buy securities. This presentation does not contain all of the information that 
is material to an investor.  

Forward-Looking Statements  

This presentation contains άŦƻǊǿŀǊŘ-looking ǎǘŀǘŜƳŜƴǘǎέ as that term is defined by the U.S. federal securities laws and within the meaning of the securities laws of certain other jurisdictions. These 
forward-looking statements include, without limitation, those regarding our intentions, beliefs or current expectations concerning our future financial condition and performance, results of operations 
and liquidity; our strategy, plans, objectives, prospects, growth, goals and targets; future developments in the markets in which we participate or are seeking to participate; and anticipated regulatory 
changes in the industry in which we operate. 

These statements often include words such as άŀƴǘƛŎƛǇŀǘŜΣέ άōŜƭƛŜǾŜΣέ άŎƻǳƭŘΣέ άŜǎǘƛƳŀǘŜǎΣέ άŜȄǇŜŎǘΣέ άŦƻǊŜŎŀǎǘΣέ άƛƴǘŜƴŘΣέ άƳŀȅΣέ άǇƭŀƴΣέ άǇǊƻƧŜŎǘǎΣέ άǎƘƻǳƭŘΣέ άǎǳƎƎŜǎǘǎΣέ άǘŀǊƎŜǘǎΣέ άǿƻǳƭŘΣέ άǿƛƭƭΣέ 
and other similar expressions. These statements are not guarantees of performance or results. Many factors could affect our actual financial results or results of operations and could cause actual 
results to differ materially from those expressed in the forward-looking statements and projections.  

We undertake no obligation to review or confirm ŀƴŀƭȅǎǘǎΩ expectations or estimates or to release publicly any revisions to any forward-looking statements to reflect events or circumstances after the 
date of this presentation. 
 

Important Information 

2 



3 

Agenda and ¢ƻŘŀȅΩǎ {ǇŜŀƪŜǊǎ 

Tim Richards 
CEO 

Alison Cornwell 
CFO 
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  Q1 2017 Q1 2016 
Constant 
Currency 

Turnover (£m) 236.6 240.6 (8.4)%   

Consolidated EBITDA (£m) 56.3 61.4 (15.6)%   

Consolidated EBITDA % 23.8%  25.5%  (2.1)ppt   

Admissions (m) 24.6 26.8 (8.2)%   

ATP (£) 6.31 5.96 (1.1)%   

SPP (£) 2.16 1.96 2.6%    

LTM EBITDA (£m) 130.6 (£131.0m in constant currency) 

Net Leverage 4.6x (also 4.6x in constant currency) 

Highlights Q1 2017 
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Å{ŜŎƻƴŘ ōƛƎƎŜǎǘ ǉǳŀǊǘŜǊ ƛƴ ±ǳŜΩǎ ƘƛǎǘƻǊȅ ŘŜƭƛǾŜǊƛƴƎ 
EBITDA of £56.3m  

Å Year on year comparisons are against Q1 2016 which 
ǿŀǎ ±ǳŜΩǎ ōƛƎƎŜǎǘ ŜǾŜǊ ǉǳŀǊǘŜǊ ŘǊƛǾŜƴ ōȅ Star Wars 
Episode VII: The Force Awakens and by Quo Vado? in 
Italy 

Å Net leverage 4.6x 

ς Down from 6.1x peak at Q4 2014 

Å Initiatives delivered in Q1 2017 include a new IMAX 
screen in Denmark, an additional screen in the 
Netherlands, the launch of a new retail concept in the 
UK and enhanced VIP seating in Italy and Poland 

ÅWest End refurbishment underway, exciting plans for 
further development of key existing sites in Germany 
and the Netherlands 

Å Deal agreed to take over the 20 screen Odeon 
Printworks multiplex in Manchester 

Å Strong performance from Rogue One: A Star Wars 
Story supplemented by many other successful releases 
including Fantastic Beasts And Where to Find Them, La 
La Land, Sing and Moana 
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Market Performance ς UK & Ireland 

ÅUK Market Admissions 3.0% down on Q1 2016 following the record breaking performance of Star Wars: The Force 

Awakens last year, with GBOR down 3.4% due to lower 3D penetration and higher concentration of Kids titles 

ÅOther Top 5 titles performed well with an increase in GBOR from titles outside the Top 5 including Moana, Fifty 

Shades Darker and T2 Trainspotting 
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(m) 

(£m) 

48.2 46.8 

YTD 2016 YTD 2017 

48.2 46.8 

Q1 2016  Q1 2017  

Admissions (UK only) 

364 351 

YTD 2016 YTD 2017 

364 351 

Q1 2016  Q1 2017  

GBOR (UK only) 

(3.0)% (3.0)% 

(3.4)% (3.4)% 

Source: DCM for admissions, IBOE / Rentak for GBOR  

Top Titles Q1 2017 - UK & Ireland GBOR (£m) 3D Local 

Rogue One: A Star Wars Story 66.0  Yes No 

Fantastic Beasts And Where To Find Them 33.4  Yes No 

La La Land 28.8  No No 

Sing 25.1  Yes No 

The LEGO Batman Movie 20.2  Yes No 

Total Top 5  173.4  4  0  

Other 204.1      

Total Market 377.5      

Top 5 as a % of total market 45.9%      

Top Titles Q1 2016 - UK & Ireland GBOR (£m) 3D Local 

Star Wars: The Force Awakens 122.4  Yes No 

Deadpool 28.2  No No 

The Revenant 21.3  No No 

Daddy's Home 17.2  No No 

The Good Dinosaur 14.8  Yes No 

Total Top 5  203.9  2  0  

Other 182.3      

Total Market 386.2      

Top 5 as a % of total market 52.8%      
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Market Performance ς Germany 

ÅMarket Admissions lower by 10.2% in Q1 2017, again due mainly to the success of Star Wars: The Force Awakens 

in Q1 2016 

ÅHowever titles outside the Top 5 performed strongly to deliver a higher GBOR of ϵ180.8m (+10.2% on Q1 2016) 

including; Passengers ϵ12.3m, Willkommen Bei Den Hartmanns ϵ11.3m and La La Land ϵ10.9m  

ÅThe higher ATP generated on Star Wars: The Force Awakens resulted in a greater reduction in GBOR than in 

admissions 
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(m) 

(ϵm) 

38.1 
34.2 

YTD 2016 YTD 2017 

38.1 
34.2 

Q1 2016  Q1 2017  

Admissions 

336 
297 

YTD 2016 YTD 2017 

336 
297 

Q1 2016  Q1 2017  

GBOR 

(10.2)% (10.2)% 

(11.5)% (11.5)% 

Source: IBOE / Rentrak  

Top Titles Q1 2017 - Germany GBOR (ϵm) 3D Local 

Rogue One: A Star Wars Story 43.6  Yes No 

Fifty Shades Darker 22.9  No No 

Sing 18.5  Yes No 

Fantastic Beasts And Where To Find Them 16.0  Yes No 

Moana 15.2  Yes No 

Total Top 5  116.3  4  0  

Other 180.8      

Total Market 297.1      

Top 5 as a % of total market 39.1%      

Top Titles Q1 2016 - Germany GBOR (ϵm) 3D Local 

Star Wars: The Force Awakens 100.0  Yes No 

The Revenant 23.3  No No 

The Hunger Games - Mockingjay: Part 2 17.6  Yes No 

Deadpool 16.3  No No 

Spectre 14.2  No No 

Total Top 5  171.5  2  0  

Other 164.1      

Total Market 335.6      

Top 5 as a % of total market 51.1%      
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Market Performance ς Poland 

ÅGrowth in market admissions and GBOR despite the success of Star Wars: The Force Awakens in Q1 2016 

ÅLocal titles continue to perform strongly with Sztuka Kochania. Historia Michaliny Wislockiej and the latest title in 

the Pitbull franchise among the Top 5 titles in the quarter 

ÅEven stronger performance from titles outside of the Top 5, delivering growth of PLN22.0m or 13.8% including  La 

La Land PLN13.6m, Po Prostu Przyjazn PLN12.3m and Moana PLN10.6m 
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312 319 

Q1 2016  Q1 2017  

(m) 

(PLNm) 

16.7 17.0 

YTD 2016 YTD 2017 

16.7 17.0 

Q1 2016  Q1 2017  

Admissions 

312 319 

YTD 2016 YTD 2017 

GBOR 

+1.9% +1.9% 

+2.3% +2.3% 

Source: Boxoffice.pl  

Top Titles Q1 2017 - Poland D.hw ό½ƱƳύ 3D Local 

Rogue One: A Star Wars Story 34.3  Yes No 

Sing 29.5  Yes No 

Sztuka Kochania. Historia Michaliny Wislockiej 29.4  No Yes 

Fifty Shades Darker 26.0  No No 

Pitbull. Niebezpieczne Kobiety 19.2  No Yes 

Total Top 5  138.3  2  2  

Other 181.0      

Total Market 319.4      

Top 5 as a % of total market 43.3%      

Top Titles Q1 2016 - Poland D.hw ό½ƱƳύ 3D Local 

Star Wars: The Force Awakens 64.9  Yes No 

Planeta Singli 28.0  No Yes 

Pitbull. Nowe Porzadki 23.9  No Yes 

Listy Do M. 2 23.3  No Yes 

Moje Corki Krowy 12.9  No Yes 

Total Top 5  153.1  1  4  

Other 159.0      

Total Market 312.1      

Top 5 as a % of total market 49.1%      
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Market Performance ς Italy 

ÅMarket Admissions down 16.9% in Q1 2017 following the exceptional performance of Quo Vado? and Star Wars: The 

Force Awakens in the prior year 

ÅGBOR decline higher than Admissions change reflecting the introduction of the popular market-ǿƛŘŜ ά/ƛƴŜƳŀн5ŀȅǎέ 
promotion, launched during Q4 2016, and the impact of the higher ATP generated by Star Wars 
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(m) 

(ϵm) 

42.6 
35.4 

YTD 2016 YTD 2017 

42.6 
35.4 

Q1 2016  Q1 2017  

Admissions 

283 

217 

YTD 2016 YTD 2017 

283 

217 

Q1 2016  Q1 2017  

GBOR 

(16.9)% (16.9)% 

(23.2)% (23.2)% 

Source: Cinetel  

Top Titles Q1 2017 - Italy GBOR (ϵm) 3D Local 

Moana 14.3  Yes No 

Fifty Shades Darker 14.3  No No 

L'Ora Legale 10.2  No Yes 

Rogue One: A Star Wars Story 10.2  Yes No 

Mister Felicità 10.1  No Yes 

Total Top 5  59.1  2  2  

Other 158.1      

Total Market 217.1      

Top 5 as a % of total market 27.2%      

Top Titles Q1 2016 - Italy GBOR (ϵm) 3D Local 

Quo Vado? 64.9  No Yes 

Star Wars: The Force Awakens 25.3  Yes No 

The Revenant 13.4  No No 

Perfetti Sconosciuti 11.4  No Yes 

Bridge of Spies 10.8  No No 

Total Top 5  125.8  1  2  

Other 156.9      

Total Market 282.7      

Top 5 as a % of total market 44.5%      
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Market Performance ς Netherlands 

ÅStrong Admissions growth of 5.0% despite the dominance of Star Wars: The Force Awakens in the prior year 

ÅGBOR growth slightly lower at 3.9% mainly due to a high ATP generated from Star Wars: The Force Awakens in Q1 
2016 

ÅTitles outside the Top 5 delivered GBOR growth of ϵ3.0m or 5.5% (notable titles Moana, La La Land and Passengers) 
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(m) 

(ϵm) 

10.2 10.7 

YTD 2016 YTD 2017 

10.2 10.7 

Q1 2016  Q1 2017  

Admissions 

87 91 

YTD 2016 YTD 2017 

87 91 

Q1 2016  Q1 2017  

GBOR 

+5.0% +5.0% 

+3.9% +3.9% 

Source: Cinetel  

Top Titles Q1 2017 - Netherlands GBOR (£m) 3D Local 

Sing 8.1  Yes No 

Soof 2 7.5  No Yes 

Rogue One - A Star Wars Story 7.5  Yes No 

Fantastic Beasts & Where To Find Them 5.7  Yes No 

Fifty Shades Darker 4.6  No No 

Total Top 5  33.4  3  1  

Other 57.5      

Total Market 90.9      

Top 5 as a % of total market 36.7%      

Top Titles Q1 2016 - Netherlands GBOR (£m) 3D Local 

Star Wars: The Force Awakens 14.2  Yes No 

Spectre 5.8  No No 

Revenant, The 4.8  No No 

Bon Bini Holland 4.6  No Yes 

Hunger Games: Mockingjay (Part 2) 3.6  Yes No 

Total Top 5  32.9  2  1  

Other 54.5      

Total Market 87.5      

Top 5 as a % of total market 37.7%      
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  Q1 2017 Q1 2016 Variance 
Constant 
Currency  

UK Market GBOR (£m) 351.1  363.7  (3.4)% (3.4)%   

Germany Market GBOR (£m) 253.7  255.0  (0.5)% (11.5)%   

Poland Market GBOR (£m) 62.7  54.9  14.2%  2.3%    

Italy Market GBOR (£m) 185.4  215.4  (13.9)% (23.2)%   

Netherlands Market GBOR (£m) 77.6  66.6  16.6%  3.9%    

Major Territories Total Market GBOR (£m) 930.5  955.6  (2.6)% (9.4)%   

            

Vue Major Territories GBOR (£m) 166.1  171.9  (3.4)%  (9.9)%   

Vue Major Territories GBOR Market Share (%) 17.8%  18.0%  (0.1)ppt (0.1)ppt   

Market GBOR Share Summary 

Å±ǳŜΩǎ ōƭŜƴŘŜŘ D.hw ƳŀǊƪŜǘ share decreased by 0.1ppt in Q1 2017 against the prior year, reflecting:  

ς Increased share in Italy following the very wide distribution of Quo Vado? in Q1 2016 

ς Increased share in the Netherlands reflecting an unfavourable fragmented slate in Q1 2016 as well as the 
ōŜƴŜŦƛǘ ŦǊƻƳ ƻǳǊ ΨMoviePassΩ ǎǳōǎŎǊƛǇǘƛƻƴ ǎŎƘŜƳŜ 

ς Share decreases in the UK and Poland due mainly to competitor site openings over the past 12 months 

10 
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Initiatives and Developments in 2017 

ÅDeal agreed to take over the 20 screen Odeon Printworks 

multiplex in Manchester 

ÅNew IMAX screen installed at CinemaxX site in Aarhus, 

Denmark 

Å In the Netherlands, additional screen installed at Apeldoorn in 

Q1, followed by a screen in Kerkrade during early March,  

further screens to open later in year in Germany 

ÅNew concessions concept launched in the UK at Bristol Cribbs 

ÅEnhanced VIP seating installed at all sites in Italy and Poland 

ÅRecliner seating to be rolled out in coming months across 

several sites in the UK, Netherlands, Germany, Poland 

ÅWest End flagship refurbishment underway with the re-

opening of the fully re-developed site on track for June 2017 

ÅRefurbishments of key sites in Germany, Poland and the 

Netherlands agreed with development over the summer  
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Bristol Cribbs 

IMAX screen in Aarhus 
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  Q1 2017 Q1 2016 Variance 
Constant 
Currency  

Box Office Revenue (£m) 155.5  159.7  (2.6)% (9.1)% 

Concessions Revenue (£m) 53.2  52.6  1.1%  (5.8)% 

Screen Advertising and Other Revenue (£m) 27.9  28.3  (1.5)% (8.9)% 

Group Turnover (£m) 236.6  240.6  (1.7)% (8.4)% 

Admissions (m) 24.6  26.8  (8.2)% (8.2)% 

ATP (£) 6.31  5.96  6.0%  (1.1)% 

SPP (£) 2.16 1.96 10.1%  2.6%  

Total Revenue per Person (£) 9.61 8.97 7.1%  (0.2)% 

Financial Information ς Turnover 

Å Vue delivered significant turnover of £236.6m in the quarter with the 8.4% reduction vs. the prior year being 

driven mainly by the change in admissions 

Å ATP lower by 7p (-1.1%) in constant currency in Q1 2017, reflecting lower 3D mix and the Cinema2Days market-

wide discounting scheme in Italy 

Å SPP up 5p (+2.6%) in constant currency due to continued focus on retail initiatives, product ranges and 

merchandise revenue 

Å Screen Advertising and Other Revenue lower due mainly to the lower admissions volumes, cessation of 

distribution activity and to lower 3D glasses revenue due to lower 3D mix 

12 
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  Q1 2017 Q1 2016 Variance 
Constant 
Currency 

Turnover (£m) 236.6  240.6  (1.7)% (8.4)%   

Gross profit (£m) 148.0  148.3  (0.2)% (7.0)%   

Gross profit % 62.6%  61.6%  1.0ppt 0.9ppt   

Administrative expenses (£m) (58.7) (56.2) (4.4)% 2.0%    

Administrative expenses as % of revenue 24.8%  23.4%  (1.4)ppt (1.6)ppt   

Rent (£m) (33.0) (30.6) (7.8)% (1.6)%   

Rent as % of revenue 14.0%  12.7%  (1.2)ppt (1.4)ppt   

Consolidated EBITDA (£m) 56.3 61.4 (8.3)% (15.6)%   

Consolidated EBITDA % 23.8%  25.5%  (1.7)ppt (2.1)ppt   

Financial Information ς Margin and Costs 
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Å Gross Profit % improved by 0.9ppt in constant currency with improvements across all Territories due mainly to 

lower Film Rental % and lower costs following the cessation of distribution activity in Poland 

Å Administrative expenses were 2.0% lower in constant currency in Q1 2017 with volume related savings in staff 

costs, energy savings and increased property tax rebates in the UK. As a proportion of revenue, administrative 

expenses increased by 1.6ppt, reflecting the fixed nature of a substantial proportion of these costs 

Å Rent costs were 1.6% higher in constant currency reflecting indexation and the impact of new sites in the UK and 

the Netherlands 

Å Significant EBITDA of £56.3m delivered in the quarter ς ±ǳŜΩǎ ǎŜŎƻƴŘ ōƛƎƎŜǎǘ quarter ever after Q1 2016  
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Financial Information ς Cashflow and Net Debt Movement 
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Note: Q1 2016 has been restated to include VNL which was owned by Vue in Q1 2016 but held outside the Restricted Group until Q3 2016  

Å Net debt decreased by £28.9m during the quarter 

 

Å Q1 2017 highlights include: 

Å Significant EBITDA of £56.3m;  

Å Working capital (Trade) inflow of £8.2m (including £4.1m of UK VAT driven by seasonal box office ς paid in March)   

Å Capital expenditure of £6.7m (including only £0.3m relating to the London West End Cinema refurbishment) 

Å Significantly reduced impact from FX movements on Euro denominated debt compared to prior year  

  Q1 2017 
Restated 
Q1 2016 

Consolidated EBITDA (£m)                   56.3                    61.4  

Working Capital (Trade)                     8.2  (7.8)  

Working Capital (Non Trade) (1.2)                      0.3  

Net Capital Expenditure (6.7)  (6.7)  

Tax Paid (0.8)  (1.2) 

Other (Including Non-Cash Adjustments) (3.7)  (1.3)  

Operating Cash Flow (£m)                   52.1                    44.7  

Interest Costs (18.6)  (17.7)  

Total Cash Flow Excluding Debt (£m)                   33.5                    27.0  

Non Cash Movements in Net Debt:     

Unrealised FX gain/(loss) on Euro Bonds and Term Loan B 1.0 (30.7) 

Unrealised FX gain/(loss) on cash, other loans and finance leases (2.5)                   3.3  

Movement in balance of capitalised financing fees on RCF ( 0.1)                     (0.2) 

Amortised Cost Adjustment on Bond and Term Loan B (1.0)                    (0.6)  

Repayment of loans / leases (2.0)  (1.7)  

Dec/(inc) in Net Debt (per Leverage Definition) (£m)                  28.9                     (2.9)  
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Financial Information ς Capital Structure and Leverage Development 

Å Net leverage 4.6x at the end of Q1 2017 

Å Minimal movement in external debt as Sterling FX rates were broadly in line at both period ends (ϵ1.1747:£1 

at Q1 2017, ϵ1.1730:£1 at Q4 2016) 

Å Substantial cash balances and no RCF drawings 
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  Q1 2017 Q4 2016 

£300m Sterling Fixed Rate Notes (Net of Unamortised Financing Costs) 295.4  295.1  

ϵ360m Euro Floating Rate Notes (Net of Unamortised Financing Costs) 298.3  298.0  

ϵ120m Euro Term Loan B (Net of Unamortised Financing Costs) 99.9  99.7  

Revolving Credit Facility -  -  

Finance Leases and Other Loans 38.2  39.4  

Unamortised Financing Costs on RCF (0.7) (0.8) 

Total External Debt Net of Costs (£m) 731.2  731.5  

      

Cash 131.4  102.9  

Restricted Cash (6.9) (6.9) 

Unrestricted Cash and Cash Equivalents (£m) 124.5  96.0  

Total External Net Debt (£m) 606.7  635.6  

      

Gross Leverage (x) 5.6x 5.4x 

Net Leverage (x) 4.6x 4.7x 

LTM Pro Forma Consolidated EBITDA (£m) 130.6  135.7  
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Current Trading Update and Outlook 

Strong Q2 trading to date underpinned by Beauty And The Beast in March, followed by 
Fast And Furious 8 during April 

UK & Ireland Market 

ÅMarket Admissions in March up 19.9% on prior year 

ÅBeauty And The Beast was the top grossing title in March with £44.6m GBOR 

 

German Market 

ÅMarket Admissions in March down 6.1% on prior year, reflecting the strength of Zootopia and Der Geilste 
Tag in the prior year 

ÅBeauty And The Beast was the top grossing title in March with ϵ18.3m GBOR 

 

Poland Market 

ÅMarket Admissions in March up 22.1% on prior year 

ÅPorady Na Zdrady was the top grossing title in March with PLN 13.5m GBOR 

 

Italian Market 

ÅMarket Admissions in March up 2.1% on prior year 

ÅBeauty And The Beast was the top grossing title in March with ϵ16.0m GBOR 

 

Netherlands Market 

ÅMarket Admissions in March down 0.9% on prior year 

ÅKong: Skull Island was the top grossing title in March with ϵ2.9m GBOR (Beauty And The Beast released 
later than other territories on 29 March) 

 

Other key titles and future releases 

ÅaŀǊǾŜƭΩǎ ŜŀƎŜǊƭȅ ŀƴǘƛŎƛǇŀǘŜŘ ǎŜǉǳŜƭ Guardians Of The Galaxy 2 opens this weekend 

ÅHighlights over the coming weeks include Despicable Me 3, Alien: Covenant, Spider-Man 

 
16 



17 

Summary 
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Å±ǳŜΩǎ ǎŜŎƻƴŘ ōƛƎƎŜǎǘ ŜǾŜǊ ǉǳŀǊǘŜǊ ŘŜƭƛǾŜǊƛƴƎ ǎƛƎƴƛŦƛŎŀƴǘ 9.L¢5! ƻŦ ϻрсΦоƳ 

ÅStrong performance from Star Wars: Rogue One, La La Land and a range of successful Kids titles 

ÅContinued delivery of EBITDA enhancing projects focusing on customer experience, with key site 
enhancements in progress in addition to retail, pricing and digital initiatives 

ÅNet leverage at 4.6x 

ÅStrong performance from blockbuster titles over the Spring with highly anticipated titles to follow 
later in 2017 

http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi29dvO377PAhWJuxQKHdvgDdQQjRwIBw&url=http://tvtropes.org/pmwiki/pmwiki.php/Film/SpiderManHomecoming&bvm=bv.134495766,d.d24&psig=AFQjCNEg6h9rfL82n-XNtuJursj_AqX_7w&ust=1475587924165603

